
135 Prospect Street 
PO

 B
ox 208200 

New
 Haven, Connecticut 06520-8200 

h
ttp

://w
w

w
.Ya

le
H

e
a

lth
C

a
re

.c
o

m
h

ttp
://w

w
w

.Ya
le

H
e

a
lth

C
a

re
.c

o
m

h
ttp

://w
w

w
.Ya

le
H

e
a

lth
C

a
re

.c
o

m
h

ttp
://w

w
w

.Ya
le

H
e

a
lth

C
a

re
.c

o
m

    

Speakers & Sessions 

Mr. Michael C. HoweMr. Michael C. HoweMr. Michael C. HoweMr. Michael C. Howe 

Chief Executive Officer, MinuteClinic 

Morning Keynote Address 

Mr. Jay SilversteinMr. Jay SilversteinMr. Jay SilversteinMr. Jay Silverstein 

Chief Imagineer, Revolution Health 

Closing Keynote Address 

Keynote Speakers 

Executive Panel 
Moderator 
Dr. Robert Galvin Dr. Robert Galvin Dr. Robert Galvin Dr. Robert Galvin — Director of Global Healthcare, GE 

Panelists    

Dr. Robert Graham Dr. Robert Graham Dr. Robert Graham Dr. Robert Graham — Professor, Family Medicine,  

 University of Cincinnati School of Medicine, 

 Former Chair, American Academy of Family Phys. 

Dr. Jeffrey Kang Dr. Jeffrey Kang Dr. Jeffrey Kang Dr. Jeffrey Kang — Chief Medical Officer, CIGNA Healthcare 

Mr. Arthur Levin Mr. Arthur Levin Mr. Arthur Levin Mr. Arthur Levin — Director, Center for Medical Consumers 

Mr. Lambert van der Walde Mr. Lambert van der Walde Mr. Lambert van der Walde Mr. Lambert van der Walde — Capital Markets Advisor, 

 Centers for Medicare & Medicaid Services 

Attendees can choose to attend any of 16 16 16 16 exciting break-

out sessions in 4 main themes4 main themes4 main themes4 main themes.  The breakout sessions 

facilitate focused group discussion on key topics.  All ses-

sions are lead by influential and experienced executives 

in Healthcare.  See www.yalehealthcare.com for a com-

plete list of session titles and leaders. 

Major Themes 
• Understanding and Empowering Patients  

• Novel Models of Healthcare Delivery 

• New Ways to Pay:  Innovations in Financing 

• Medications: 10% of Healthcare Spending and Growing 

Breakout Sessions 



Whose Healthcare is it Anyway?               
Understanding the Patient as a Consumer 

Healthcare 2008 once again brings together industry 

professionals, public and non-profit leaders, and stu-

dents, faculty and alumni from all areas at Yale Univer-

sity. The conference will explore the idea of the patient 

as the central stakeholder in healthcare and will frame a 

variety of issues around how the healthcare industry 

identifies and meets the needs of consumers (patients). 

Discussion will focus on issues related to:  

(1) Understanding patient needs 

(2) Access to healthcare delivery 

(3) Access to payment 

(4) The growing importance of Rx medications  

among other important subjects.  The theme will also 

consider how consumers can identify their needs, signal 

their needs to the industry, and have their needs met.   
 

The ultimate goal of the conference is to advance our 

understanding of how healthcare can address consumer 

needs as specifically related to the following questions: 

• How does the healthcare industry identify and meet 

the needs of consumers? 

• What consumer needs are currently unmet? 

• What innovative solutions addressing consumer 

needs have been proposed or implemented? 

• Where do business opportunities exist? 

L e a r n  M o r e  a n d   
R e g i s t e r  O n l i n e  T o d a y !  

Yale Healthcare 2008 

Conference Breakout Sessions 

Friday, April 11, 2008, 8AM—6:30 PM 

New Haven, CT 

www.YaleHealthCare.comwww.YaleHealthCare.comwww.YaleHealthCare.comwww.YaleHealthCare.com    

Sample Topics 
A few of the breakout sessions at Healthcare 2008: 

• Does the Doctor Still Know Best - or Even the Most? 

Patient Engagement in the Information Age 

• Harnessing IT to Deliver Patient-Centric Care: A Public 

or Private Matter? 

• Stop-and-Shop Medicine:  Value-Added or Just Cheap? 

• The Good, the Bad and the Ugly:  The Risks and Bene-

fits of Direct-to-Consumer Advertising 

• The Massachusetts Health Plan One Year Later:  Les-

sons Learned from a "Pay or Play" System 

 
Breakout Session Leaders 

A sample of the breakout session leaders includes: 

Dr. Michael ApkonDr. Michael ApkonDr. Michael ApkonDr. Michael Apkon — VP & Executive Director,  

 Yale-New Haven Children's Hospital 

Dr. Marylou Buyse Dr. Marylou Buyse Dr. Marylou Buyse Dr. Marylou Buyse — President & CEO,  

 Massachusetts Association of Health Plans 

Bhaskar ChakravortiBhaskar ChakravortiBhaskar ChakravortiBhaskar Chakravorti — Partner, McKinsey & Company 

Dr. Michael CowanDr. Michael CowanDr. Michael CowanDr. Michael Cowan — Chief Medical Officer, BearingPoint 

Lori Evans Lori Evans Lori Evans Lori Evans — Deputy Commissioner, NYS Health IT Office 

Michael GortonMichael GortonMichael GortonMichael Gorton— CEO, TelaDoc 

Dr. Rebecca HafnerDr. Rebecca HafnerDr. Rebecca HafnerDr. Rebecca Hafner----Fogarty Fogarty Fogarty Fogarty — Medical Director for  

 Strategic Alliances, MinuteClinic 

Dr. Jane HenneyDr. Jane HenneyDr. Jane HenneyDr. Jane Henney— Senior VP and Provost, Health Affairs, 

 University of Cincinnati.   

 Former Commissioner US FDA 

Dr. Rick Kellerman Dr. Rick Kellerman Dr. Rick Kellerman Dr. Rick Kellerman — Board Chair,  

 American Academy of Family Physicians 

Alicia Ledlie Alicia Ledlie Alicia Ledlie Alicia Ledlie — Sr. Director, Health Business Development, 

 Wal-Mart 

Lynn NicholasLynn NicholasLynn NicholasLynn Nicholas—President &  CEO,  

 Massachusetts Hospital Association 

Ken SperlingKen SperlingKen SperlingKen Sperling — Senior VP, Senior & Retiree Services, 

 Cigna Healthcare  

Lambert van der WaldeLambert van der WaldeLambert van der WaldeLambert van der Walde—Capital Markets Advisor to CMS 

Plus many more exciting speakers 

Gold Corporate SponsorsGold Corporate SponsorsGold Corporate SponsorsGold Corporate Sponsors    

Foundation PartnerFoundation PartnerFoundation PartnerFoundation Partner    

Silver Corporate SponsorsSilver Corporate SponsorsSilver Corporate SponsorsSilver Corporate Sponsors    

Bronze Corporate SponsorsBronze Corporate SponsorsBronze Corporate SponsorsBronze Corporate Sponsors    

NonNonNonNon----Profit AngelsProfit AngelsProfit AngelsProfit Angels    

Sponsors 


